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The Tour CIBC Charles-Bruneau is a bicycle trek across Quebec spanning close to 600 km in four
days. Some 20 business people, men and women, will climb aboard their bicycles in an effort to
support the ®ght that children with cancer wage on a daily basis.

Pairing based on caring

Each cyclist is paired with a child with cancer and will wear a photograph of that person over his
heart for the duration of the Tour. Pairing based on caring is a source of motivation for cyclists,
who will have the pleasure of meeting their proteges during the event.

The Tour CIBC Charles-Bruneau is an opportunity to share these stories of courage with the
community B stories that speak to the importance of investing in pediatric cancer research to
achieve the ultimate goal.

Financial Objective
Last year, this major event met its objective by generating proceeds of $700,000. This yeatr,
the ®nance committee hopes to build on this success and surpass its 2008 objective.

To achieve this, the Fondation Centre de cancerologie Charles-Bruneau encourages its generous
corporate partners to organize solicitation initiatives with their employees, suppliers and clients.

The Tour CIBC Charles-Bruneau is a shining example of solidarity. Together, there's no limit to what
we can achieve!

— Emelea Bl e Cara
denapspneerolog
@ h @'K@{L@@% @Mc@@l@@au was created in 1990 by a group of

parents and friends of children with cancer. Its creation was inspired by a dream: To build a
Quebec-based facility where children with cancer could receive treatment and where research
aimed at ®nding a cure for the disease could be carried out.

The Fondation believes that children with cancer have a right to the best care available. It
therefore supports Quebec's position and development in the area of pediatric cancer.

As part of its ongoing ®ght against cancer, the Fondation Centre de cancerologie Charles-Bruneau
inaugurated a second pavilion on October 29, 2007. Spanning 4,000 square meters over ®ve
“oors, the expansion adjacent to the existing pavilion will allow the Centre to develop an integrated
approach at once more effective and better adapted to children's needs.

Currently, more than 2,000 Quebec children are living with cancer and close to 300 new cases
are diagnosed every year. The Fondation wishes that all these children can say one day:
aWhen | grow up, | will be cured!®

Our mission
To give children with cancer the best chances of recovery by supporting research and ®nancing
the creation and continued development of the Centre de cancerologie Charles-Bruneau.

Our vision
Full recovery for all children with cancer.
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Over the years, the Tour CIBC Charles-Bruneau has seen its reputation grow by leaps and bounds.
The involvement of Pierre Bruneau, spokesperson of the Fondation and TVA news anchor, and the
seriousness of the cause, have sparked considerable media interest in the event.

In 2008, the Tour enjoyed extensive coverage:

- 48 electronic newsgatherings;
- 18 print articles;
- 67 Internet articles;

- 3 blog mentions.

Once again this year, a media relations professional will work with the Fondation to maximize
coverage of the event. As well, you will be invited to visit the Tour Web site, which will present

details of the event.

Our 2008 partners
Banque CIBC

Canimex

Sintra

Ordre professionnel de la physiotherapie du Quebec
Shell

Cascades
PricewaterhouseCoopers
CIMA +

Fasken Martineau
Kinatex Sports Physio

Our 2008 donators
Alexandre Taillefer

Banque Nationale du Canada
Banque Scotia

CAE inc.

Canderel Management inc.
Charles Larente

Claude Seguin

Club Ferrari

Davies, Ward, Phillips & Vineberg
Dominique Ried

#cole Louis-Lafortune
EquiSoft

Eric T. Webster Foundation
Fenergic inc.

Fondation Famille Beno%t
Fondation J.-Louis Levesque
Fondation Jacques et Michel Auger
Georget L. Mongeau

Gestion Duhamel

Groupe Pages Jaunes

Groupe Park Avenue

H. Arnold Steinberg

Harel Drouin - PKF

Hel(ne Boileau-Brazeau
Immobili(re chemin du Golf Itee
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Miller Thomson Pouliot

Uniprix

Cushman & Wake®eld LePage
KPMG

Paper Source Corp

Alter Ego Productions Graphiques
Casques Bell

Honda Canada

Rogers

Les R"tisseries St-Hubert

Jacques Maurice

Jean-Pierre Desrosiers

John A. Rae

John Weale

K & L Preston Gates Ellis

La Coop Federee

La Corporation Corbec

La Senza Corp.

Laboratoires Abbott

Maurice Hebert

Metro Supply Chain Group inc.
Norman Spencer

Pratt & Whitney Canada

R. Howard Webster Foundation
RBC Marches des Capitaux
Regal Confections inc.
Richard Lupien

Robert Y. Girard

Russell Laporte

SDC Centre-Ville Saint-Hyacinthe
Tournoi de golf Marissa Hebert
Trebor

Viau Foods inc.

Warren Smith

Yanick Page
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President

Sylvain Vinet
Senior Vice-President, Eastern Canada Region, Retail markets
ciBC

Pierre Delisle
Investment Advisor
CIBC Wood Gundy

Robert Demers
Partner = Indirect Taxes
Samson Belair/Deloitte & Touche

Marie-!ve Francuur
Regional Manager, Community Relations
ciBC

Werner Imboden
Investment Advisor
CIBC Wood Gundy

Jean Jobin
Vice-president, Administration & Finance
Cascades Tissue Group

Pierre Marquis
Lawyer
Miller Thomson Pouliot SENCRL/LLP

Fran"ois Rivard
Managing Director, Structured Product Solutions
National Bank Financial Group

Andr# Shareck
Associate
Redbourne

V#ronique Gascon
Events Coordinator
Fondation Centre de cancerologie Charles-Bruneau

Genevi$ve Lacroix
Director of development
Fondation Centre de cancerologie Charles-Bruneau
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Partner for 2009/2010/2011/2012/2013

CiBC

Advantages:

The Tour CIBC Charles-Bruneau will be named after your company

Mention of your company's participation:
As the event will be named after your company,
this name will be mentioned and /or posted:

During interviews given to media throughout Quebec

During media coverage of the Tour CIBC Charles-Bruneau

On the promotional poster for the Tour, distributed in all regions visited )circulation: 1,500*
In the promotional lea et for the Tour, distributed in all regions visited )circulation: 7,000*
In press releases forwarded the major media outlets in Quebec

During public addresses throughout the regions visited

On the of®cial Tour CIBC Charles-Bruneau vehicle

On the poster acknowledging partners

Visual identi®cation of your company )logo*:

Other

In the centre of the cyclist's jersey, front and back

On the sides of the jersey

In advertising spaces set aside in the print media )Journal de Montreal and La Presse*
On the promotional poster for the Tour, distributed in all regions visited )circulation: 1,500*
In the promotional lea et for the Tour, distributed in all regions visited )circulation: 7,000*
On a banner placed during the start and the ®nish of the Tour CIBC

Charles-Bruneau

On a banner placed during public addresses given as part of the Tour CIBC
Charles-Bruneau

On the ®nal cheque for the Tour, presented during the event's closing ceremony

On the Fondation Centre de cancerologie Charles-Bruneau Web site, with a hyperlink

to your Web site

On the poster acknowledging partners

advantages:

Your representative will be invited to give an interview on the TVA program 2Salut-Bonjour®
Your representative will be invited to the media launch for the Tour

Your representative will be invited to attend the start of the event and the closing
ceremony

Your representative will be invited to speak at the closing ceremony for the event

The photograph of the presentation of the cheque for the Tour, featuring the spokesperson
of the Tour with your representative, will be forwarded to various media

)Greater Montreal and the regions visited*

The mayors of the various cities will wear the Tour jersey during the closing ceremony
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Value: $60,000
Exclusive sponsorship

Advantages:
- The event will be presented by your company

Mention of your company's participation:
- In press releases forwarded the major media outlets in Quebec
- During public addresses throughout the regions visited

Visual identi®cation of your company )logo*:

- On the jersey, front and back

- On the cyclists' arm warmers

- In advertising spaces set aside in the print media )Journal de Montreal and La Presse*

- On the promotional poster for the Tour, distributed in all regions visited )circulation: 1,500*

- In the promotional lea et for the Tour, distributed in all regions visited )circulation: 7,000*

- On a banner placed during public addresses given as part of the Tour CIBC
Charles-Bruneau

- On the ®nal cheque for the Tour, presented during the event's closing ceremony

- On the Fondation Centre de cancerologie Charles-Bruneau Web site, with a hyperlink
to your Web site

- On the poster acknowledging partners

Other advantages:

- Solicitation of an interview with various media

- Your representative will be invited to the media launch for the Tour

- Your representative will be invited to the event's opening and closing ceremonies

- Your representative will be invited to speak during one of the regional ceremonies

- The photograph of the presentation of the cheque for the Tour, featuring the spokesperson
of the Tour with your representative, will be forwarded to various media
)YGreater Montreal and the regions visited*

- The mayors of the various cities will wear the Tour jersey during the closing ceremony

PlEakinmeime, Partner

Partner for 2009/2010/2011
Canimex

Advantages:
Visual identi®cation of your company )logo*:

- On the upper part of the jersey, front and back

- On the shoulder of the jersey

- In advertising spaces set aside in the print media )Journal de Montreal and La Presse*

- On the promotional poster for the Tour, distributed in all regions visited )circulation: 1,500*
In the promotional lea et for the Tour, distributed in all regions visited )circulation: 7,000*
On the Fondation Centre de cancerologie Charles-Bruneau Web site, with a hyperlink
to your Web site
- On the poster acknowledging partners

Other advantages:

- Solicitation of a media interview

- Your representative will be invited to the media launch for the Tour

- Your representative will be invited to the start of the event and the closing ceremony

- Your representative will be invited to speak during one of the regional ceremonies

- The photograph of the presentation of the cheque for the Tour, featuring the spokesperson
of the Tour with your representative, will be forwarded to various media
)Greater Montreal and the regions visited*

- The mayors of the various cities will wear the Tour jersey during the closing ceremony
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Partner for 2008/2009/2010
Sintra

Advantages:
Visual identi®cation of your company )logo*:
- On the jersey, front and back
- In advertising spaces set aside in the print media )Journal de Montreal and La Presse*
- On the promotional poster for the Tour, distributed in all regions visited )circulation: 1,500*
- In the promotional lea et for the Tour, distributed in all regions visited )circulation: 7,000*
- On the Fondation Centre de cancerologie Charles-Bruneau Web site, with a hyperlink
to your Web site
- On the poster acknowledging partners

Other advantages:

- Solicitation of a media interview

- Your representative will be invited to the media launch for the Tour

- Your representative will be invited to the start of the event and the closing ceremony

- The photograph of the presentation of the cheque for the Tour, featuring the spokesperson
of the Tour with your representative, will be forwarded to various media
)Greater Montreal and the regions visited*

- The mayors of the various cities will wear the Tour jersey during the closing ceremony

SHyvaenLartner

Value: $15,000
Possibility of two sponsors

Advantages:
Visual identi®cation of your company )logo*:
- On the jersey, front and back
- On the promotional poster for the Tour, distributed in all regions visited )circulation: 1,500*
- In the promotional lea et for the Tour, distributed in all regions visited )circulation: 7,000*
- On the Fondation Centre de cancerologie Charles-Bruneau Web site, with a hyperlink
to your Web site
- On the poster acknowledging partners

Other advantages:
- Your representative will be invited to the media launch for the Tour
- Your representative will be invited to the start of the event and the closing ceremony
- The mayors of the various cities will wear the Tour jersey during the closing ceremony
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Value: $10,000
Possibility of three sponsors

Advantages:
Visual identi®cation of your company )logo*:
- On the back of the jersey
- In the promotional lea et for the Tour, distributed in all regions visited )circulation: 7,000*
- On the Fondation Centre de cancerologie Charles-Bruneau Web site, with a hyperlink
to your Web site
- On the poster acknowledging partners

Other advantages:
- Your representative will be invited to the media launch for the Tour
- Your representative will be invited to the start of the event and the closing ceremony

SEEALIS OMBscort Vehicles

Value: $25,000
Exclusive sponsorship

Advantages:
Visual identi®cation of your company )logo*:
- On the vehicles )5* accompanying the cyclists on the Tour CIBC Charles-Bruneau
- In advertising spaces set aside in the print media )Journal de Montreal and La Presse*
- On the promotional poster for the Tour, distributed in all regions visited )circulation: 1,500*
- On the Fondation Centre de cancerologie Charles-Bruneau Web site, with a hyperlink
to your Web site
- On the poster acknowledging partners
- In the promotional lea et for the Tour, distributed in all regions visited )circulation: 7,000*

Other advantages:
- Your representative will be invited to the media launch for the Tour
- Your representative will be invited to the start of the event and the closing ceremony
- The company may supply clothing for escort car of®cials

Cas=3DOr&m Rnhorts

Partners for 2009/2010
Cascades Inc. & PricewaterhouseCoopers

Advantages:
Visual identi®cation of your company )logo*:
- On both sides of the cycling shorts
- On the back of the cycling shorts
- In advertising spaces set aside in the print media )Journal de Montreal and La Presse*
- On the promotional poster for the Tour, distributed in all regions visited )circulation: 1,500*
- In the promotional lea et for the Tour, distributed in all regions visited )circulation: 7,000*
- On the Fondation Centre de cancerologie Charles-Bruneau Web site, with a hyperlink
to your Web site
- On the poster acknowledging partners

Other advantages:

- Your representative will be invited to the media launch for the Tour
- Your representative will be invited to the start of the event and the closing ceremony
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Value: $15,000
Exclusive sponsorship

Advantages:
Visual identi®cation of your company )logo*:
- On the sides of the cycling helmet
- On the front of the cycling cap, worn during television interviews,
public addresses and photo sessions
- In the promotional lea et for the Tour, distributed in all regions visited )circulation: 7,000*

- On the Fondation Centre de cancerologie Charles-Bruneau Web site, with a hyperlink
to your Web site

- On the poster acknowledging partners

Other advantages:
- All gift bags distributed will include a cap )50*
- Your representative will be invited to the media launch for the Tour
- Your representative will be invited to the start of the event and the closing ceremony

S@@@S ©_@ycling Gloves Water Bottle <

Value: $7,500 for each sponsorship
Exclusive sponsorship

Advantages:
Visual identi®cation of your company )logo*:
- On the article selected
- In the promotional lea et for the Tour, distributed in all regions visited )circulation: 7,000*

- On the Fondation Centre de cancerologie Charles-Bruneau Web site, with a hyperlink
to your Web site

Other advantages:

- Your representative will be invited to the media launch for the Tour
- Your representative will be invited to the event's opening and closing ceremonies
- All gift bags distributed will include a water bottle )50*.

S @@@S ©_@oods & Services

Goods and services sponsorships are welcome. In each case, the advantages will be

negotiated with the sponsor so that they re ect the market value of the goods and
services offered
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Visibility Sponsorships

Cycling
Escort Shorts Helmet/ Gloves,
Vehicles Cascades, Cap Water Bottle

$25000 Pricewater $15,000 $7,500
houseCoopers

Principal Diamond Platinum Gold Silver (2) Bronze (3)
CIBC $60,000 Canimex Sintra $15,000 $10,000

The event will be named after your company

The event will be presented by your company
Interview on the TVA program 2Salut-Bonjour®
Sollicitation of a media interview

Mention in all interviews given<

Mention throughout the media coverage of the event<
Logo in the centre of the jersey, front and back
Logo on the sides of the jersey

Logo on the upper part of the jersey, front and back
Logo on the cyclists' arm warmers

Logo on the shoulders of the jersey

Logo on the jersey, front and back

Logo on the back of the jersey

Logo in advertising spaces set aside in the print media
)Journal de Montreal and La Presse*

Logo on the sides of the helmet

Logo on the front of the cap worn during television interviews,
photo sessions and public addresses

Logo on the sides of the cycling shorts

Logo on the back of the cycling shorts

Logo on the promotional poster

distributed in all regions visited )circulation: 1,500*
Logo on the promotional lea"et

distributed in all regions visited )circulation: 7,000*
Mention on the promotional poster

distributed in all regions visited )circulation: 1,500*
Mention on the promotional lea et

distributed in all regions visited )circulation: 7,000*

Logo featured on the poster acknowledging partners
Logo on a banner placed at the start and the ®nish
Logo on a banner placed during public addresses
Logo on the Tour vehicles )5*

Mention on the Tour vehicles )5*

Logo on the article selected

Logo on the ®nal cheque for the Tour,
presented at the closing ceremony

Mention in press releases forwarded to media in Montreal
Mention in press releases forwarded to regional media
Speaking time during the closing ceremony in Montreal
Opportunity to give one of the regional speeches

Mention in all public addresses throughout Quebec

Logo on the Fondation Centre de cancerologie Charles-Bruneau
Web site, with a hyperlink to your Web site

Photograph of the presentation of the cheque forwarded to media
in Greater Montreal and in the regions visited

Invitation to the media launch for the Tour
Invitation to the start of the Tour and the closing ceremony

Regional mayors will wear the Tour CIBC Charles-Bruneau jersey
during public addresses )including the mayor of Montreal*

All gift bags distributed will include a cap )50*

All gift bags distributed will include a water bottle )50*
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